ReaderTT.config = {"pagecount":20,"title":"Slide 1","author":"jashmin","subject":"","keywords":"","creator":"Impress","producer":"LibreOffice 7.2","creationdate":"D:20220607084449Z'","moddate":"","trapped":"","fileName":"document.pdf","bounds":[[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825]],"bookmarks":[{"title":"Slide 1","page":1,"zoom":"XYZ 0 825 0"},{"title":"Agenda","page":2,"zoom":"XYZ 0 825 0"},{"title":"Brand Definition","page":3,"zoom":"XYZ 0 825 0"},{"title":"Unilever\u2019s Category management strategy","page":4,"zoom":"XYZ 0 825 0"},{"title":"Unilever\u2019s Brands management strategy","page":5,"zoom":"XYZ 0 825 0"},{"title":"Evolution of brand \u2018dove\u2019","page":6,"zoom":"XYZ 0 825 0"},{"title":"Why does Unilever want fewer brands?","page":7,"zoom":"XYZ 0 825 0"},{"title":"Dove : Pop and Pod","page":8,"zoom":"XYZ 0 825 0"},{"title":"Product Launch","page":9,"zoom":"XYZ 0 825 0"},{"title":"1957","page":10,"zoom":"XYZ 0 825 0"},{"title":"Dove\u2019s market positioning in the 1950\u2019s","page":11,"zoom":"XYZ 0 825 0"},{"title":"Dove\u2019s market positioning in 2007","page":12,"zoom":"XYZ 0 825 0"},{"title":"The CBBE Model","page":13,"zoom":"XYZ 0 825 0"},{"title":"Slide 14","page":14,"zoom":"XYZ 0 825 0"},{"title":"Marketing Strategy","page":15,"zoom":"XYZ 0 825 0"},{"title":"\u2018We The PEOPLE\u2019","page":16,"zoom":"XYZ 0 825 0"},{"title":"USER\u2019s Verdict : MILDNESS IS THE KEY","page":17,"zoom":"XYZ 0 825 0"},{"title":"Conflicting brand image","page":18,"zoom":"XYZ 0 825 0"},{"title":"Risks to the brand today","page":19,"zoom":"XYZ 0 825 0"},{"title":"Slide 20","page":20,"zoom":"XYZ 0 825 0"}],"thumbnailType":"jpg","pageType":"html","pageLabels":[]};
